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Up-to-date Equipment for Today's Packaging 





Only McCormick’ Farmall’ Culti-Vision 
makes close-shave work so easy! 


You sit on top of the row—look down it with a 
grandstand view that lets you do “‘hoe-clean”’ culti- 
vation with a Farmall 100 tractor! 


Then, team up Culti-Vision with Farmall Touch- 
Control that assures precision cultivating depth... 
optional Hydra-Creeper that gives you four low- 
low speeds from 1/5 to 1 mph... and new 4 and 
6-row McCormick vegetable cultivators with quick- 
set tool bar clamps. . . no wonder the Farmall 100, 
more than ever, deserves its reputation as the 
“standard of precision” for vegetable cultivation! 
Culti-Vision for smaller acreages, too. Get the 
same row-clear view with the Farmall Cub® and 
2-row McCormick vegetable cultivator—at an un- 
matched low price. 


Your IH Dealer will demonstrate — see for 
yourself why you can do cleaner cultivat- 
ing to save hand work with a Farmall 
a 100 . . . how Fast-Hitch saves valiable 
time! Ask about new, liberal terms on 
the IH Income Purchase Plan of Buying. 


° SEE YOUR 


INTERNATIONAL 


HARVESTER ocater 


International Harvester products pay for themselves in use—McCormick Farm Equipment 
and Farmall Tractors . .. Motor Trucks... Crawler and Utility Tractors and Power Units— 
General Office, Chicago 1, lilinois. 


Fast-Hitch speeds tillage. You just Back... CLICK! 
..-.and Go! ... with a 2-furrow plow, single or tandem 
disk harrow, harrow plow, and many other tillage 
implements. Only Fast-Hitch lets you hitch and switch 
rear-mounted equipment so quickly, so easily. 


International Harvester Company 


Dept. AVG-8, P. O. Box 7333, Chicago 80 
Please send me illustrated catalog as checked below: 

._0 Farmall Cub 0 Farmall 100 
Name 0 Student 
Send for Address 


FREE 


Post Office__. 


My IH Decler is. 
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TENNESSEE CORPORATION 


TRI-BASIC 


COPPER SULFATE 


A chemically stable copper fungicide 
containing not less than 53% metal- 
lic copper . . . For spraying or dust- 
ing truck and citrus crops. Especially 
effective in controlling persistent fun- 
gus diseases. Prevent fungus diseases 
through application of Tri-Basic 
Copper Sulfate before fungus attacks. 


COP-0- ZINK 


(A Neutral Copper-Zine 
Fungicide) 


For disease control and prevention. 
Particularly effective potatoes, also 
on many vegetable crops. Cop-O- 
Zink is excellent for correcting Cop- 
stimulating plant growth. Contains 
48% Copper and 4% Zinc. Can be 
applied directly to the plant in spray 
or dust form. 


There’s a superior TC product to 
correct most nutritional deficiencies 
and TRI-BASIC COPPER SULFATE to 
prevent and control certain persist- 
ent fungus diseases. 
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NU-IRON 

(A Nutritional Iron) 
Nu-Iron is extremely effec- 


shennan 


(Netritional Zine) 


(Nutritional Manganese) 


(Manganous Oxide) 


tive for correction of chloro- 
sis resulting from iron de- 
ficiencies . . . Results are 
noticeable shortly after Nu- 
Iron is applied. Easy and 


Nu-Z contains 53% metallic 
zinc . . . Can be applied di- 
rectly to the plant in spray 
or dust form . . . Stimulates 


An extremely effective nu- 
tritional manganese product 
for correcting eee de- 
ficiencies due to man- 
ganese content of the soil 


cation in spray or dust form 


plant growth and corrects . » . To correct manganese 
zinc deficiencies. deficiencies and to stimulate 
healthier plant growth. 


simple to feed to the plant 
through the leaves and stems 
by a direct application in 
spray or dust form. 


eee 


pplied in spray or dust 
form. 


and CUSTOM MIXED MINERAL MIXTURES 


The essential mineral elements . . . Contains Manganese, 
Copper, Iron, Zinc, Boron and Magnesium, all essential 
to healthy, productive soil. Fruits and vegetables rich in 
vitamins cannot grow in soil poor. in minerals. For soil 
application. ES-MIN-EL in spray. or dust form for direct 
application to the plants is also available . . . Contains 
nutritional Manganese, Zinc and Copper. 

WE WILL CUSTOM MIX MINERAL MIXTURES TO YOUR OWN 

SPECIFICATIONS IN LARGE OR SMALL QUANTITIES. 
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DUST MIXTURES 
Tennessee’s Nu-Z, Nu-Iron, 
Nu-M and Tri-Basic Copper 
Sulfate are especially suited 
for use in ing nutri- 
tional and fungi spray 
and dust mixtures and for 
use in mixed fertilizers. 


For Information 
on These Nutritional | 
Products, Write, Wire 
or Phone Us. 


Entered as second-class matter at Post Office at Willoughby, 
AUGUST, 1956 





MORE PROFIT 


with JOHNSONS WAX 
for fruits and vegetables! 


Colorful, shiny fruits waxed with Johnson’s Wax literally 
pull shoppers into produce displays. Wax adds the extra 
eye-appeal that stimulates impulse buying . . . and vol- 
ume of business and profits goes up! 

Johnson’s Wax for fruits is inexpensive and is very 
easily applied at any packing point—by producer, ship- 
per or packer. Not only does wax add to appearance, 
but it improves keeping qualities and cuts down shrink- 
age losses materially. 

Order Johnson’s Wax for Fruits and Vegetables from 
your local distributor of Johnson’s Wax Products. He 
has full information on recommended methods of appli- 
cation, etc. S.C. Johnson & Son, Inc., Agricultural Wax Products, 
Dept. AVG-86, Racine, Wisconsin. 
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Cover photograph, courtesy of Lawrence Robinson 

Son, Modesto, Calif., shows the Caserta summer 
squash, a bush variety awarded the All-America 
gold medal in 1949. 
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ORTHOCIDE 50 Wettable 


(contains captan) 


WINS FIRST PLACE 


in potato and tomato fungicide comparison tests 


Look at these results from 134 comparisons to ORTHOCIDE on 
12 varieties of potatoes in 15 states and 3 Canadian provinces* 


Response Comparison on Potato Yield 


ORTHOCIDE 50 Wettable 


and other fungicidal products 





ORTHOCIDE 


a Timid 


300 —nucit e 
NO. TESTS 20 23 25 8 6 32 


ORTHOCIDE 50 Wettable used at rate of 2 lbs. per 100 gallons 


*Your ORTHO Fieldman has the file showing locations of tests and 
names of varieties of potatoes. Ask him to show the file to you! 





ON ALL CHEMICALS, READ DIRECTIONS AND CAUTIONS BEFORE USE. 
T.M.°S REG. U.S. PAT. OFF.: ORTHO, ORTHOCIDE, 


RTH 


SCIENTIFIC PEST CONTROL 


O06. ©.5. PAT. OFF. 

CALIFORNIA SPRAY-CHEMICAL Corp. 
Executive Offices: Richmond, Calif.; Washington, D. C. 
District Offices: Milwaukie, Oregon; Sacramento, San Jose, 
Fresno, Whittier, California; Phoenix, Arizona; 
Caldwell, Idaho; Shreveport, La.; Memphis, Tenn.; 
Maumee, Ohio; Haddonfield, New Jersey; Medina, New York; 
Columbia, South Carolina; Orlando, Florida. 

Branch offices throughout U.S.A. 





See for yourself in the result chart at 
the left. ORTHOCIDE 50 Wettable proved 
superior to other fungicides tested. 


When you use ORTHOCIDE (contains 
captan) it can be like “extra money” growing 
on your potato plants. To get that “extra 
money” this crop year—start an ORTHO 
program featuring ORTHOCIDE now. 


ORTHO 





' 
Tomatoes, too! hen 
a=) 88 
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ORTHOCIDE 50 
Wettable increased 
yield nearly 3 tons per acre over copper 53; 
exactly 3 tons per acre over competitive 
fungicide #1; 4%4 tons per acre over com- 
petitive fungicide #2 and nearly 5 tons per 
acre over untreated plants. 


Response of 
ORTHOCIDE 50 Wettable 
on Rutgers Tomatoes 


TONS PER 
ACRE YIELD 16 17 18 18 20 


OAR Liles 





Proof like this points the way clearly to greater 
profit from better yields of better quality tomatoes. 
Isn’t that what you raise them for? Then use 


ORTHOCIDE! 


























the new HD-6 LETTERS 


TO THE EDITOR 


New HD-6 
Weight — 12,400 Ib 
Net engine hp — 57 


Engineering in Action 
on Tracks 


Never before has six tons of crawler tractor had such a wealth 
of new engineering features, bringing higher standards of 
power, strength, balance and operating convenience to vege- 
table and specialty crop farming. The new Allis-Chalmers 
HD-6 has all-around performance unequalled in its power 
class. 


new Allis-Chalmers 344-cubic inch displacement diesel 
engine with fuel-saving follow-through combustion. 


new long-wearing ceramic-type master clutch. 
new 24-volt direct electric starting. 


new operator position and comfort — up out of the dirt, 
with combination foam-rubber and spring cushions. 


new gear-shifting smoothness. 


plus 1,000-hour lubrication intervals for track assemblies, 
rubber engine mountings to cushion vibration, all-steel 
box-A main frame, high ground clearance with double- 
reduction final drive, and long-wearing, through-hardened 
True-Dimension tracks. 


ALLIS-CHALMERS, FARM EQUIPMENT DIVISION, MILWAUKEE 1, WISCONSIN 


ALLIS-CHALMERS & 


NJVGA Says Thanks! 
Dear Editor: 

On behalf of the National Junior Vege- 
table Growers Association I would like to 
express our appreciation for the page that 
your magazine gives periodically for the 
news of our organization. 

In addition to being a service to us, I 
hope that this page is also of interest to 
your adult readers: I would welcome and 
enjoy answering any questions they might 
have concerning our organization. I also 
feel that it is a fine thing for our members 
to become acquainted with AMERICAN 
VEGETABLE Grower. I personally look for- 
ward to reading about the latest develop- 
ments in vegetable growing which appear 
monthly in your magazine. 

Liberty, Mo. Jack Armstrong 
President, NJ VGA 


Sterilizing Bench Soil 
Dear Editor: 

Within the past few months an article 
was included in AMERICAN VEGETABLE 
Grower concerning the installation of steam 
lines in the benches of a greenhouse. The 
purpose was to eliminate changing of the 
bench soil. 

I am a regular subscriber and would 
appreciate your mailing me, at my expense, 
a copy of the issue concerning the referred 
to item. 

Lebanon, Pa. Frank A. Conlin 

We no longer have copies available but 
we mailed our reader tear sheets of the 
article, “Can You Afford Not To Steril- 
ize” by J. R. Kamp and G. M. Fosler, 
which appeared in our March, 1956 issue. 
—Ed. 


Comments on Nematode Article 


Dear Editor: 

The article on nematodes was worth a 
great deal to me. Any tomatoes maturing 
after July here in Tidewater are a specula- 
tion. Gas for fumigation purposes costs 
about $4 per gallon and will treat about 
30 plants, one teaspoonful to each hole, five 
holes for each plant bed. Cost is more 


than the return. 
Norfolk, Va. Paul H. O’Hara 


Wants Vegetable Areas Series 
Dear Editor: 

I have just become a subscriber to 
AMERICAN VEGETABLE GROWER and in the 
May issue is a map of Louisiana telling 
the location of vegetables grown. 

It also states that this is the sixth of a 
series of the important vegetable areas in 
the U. S. I am wondering if I might be 
able to get the other five issues or just 
this section of the issues. They include the 
states of New Jersey, Florida, Eastern 
Virginia, Arizona, and Mississippi. 
Cincinnati, Ohio Dale Diefenbacher 

There has been considerable interest in 
“Vegetable Areas of America” and we are 
happy to be able to complete the series for 
Reader Diefenbacher by sending him tear 
sheets —Ed. 
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MALATHION 


. . can be used as close as 72 hours before harvest 


for the 


to us, I 
| on many vegetable crops without fear of objection- 


able residues on or in the harvested crop. 


Malathion combines high toxicity to insects with 
low toxicity to man and animal. It’s the ideal insec- 
ticide to stop that late season aphid or mite build-up. 
Order now from your regular supplier. 

Malathion insecticides are available from well-known manufac- 


turers, under their own trade names, as wettable powder, emulsi- 


‘ fiable liquid, and dust. 
article 


AMERICAN CYANAMID COMPANY 
AGRICULTURAL CHEMICALS DIVISION 
30 Rockefeller Plaza, New York 20, N. Y. 


PRODUCERS AND DEVELOPERS OF MALATHION AND 
PARATHION TECHNICAL 


referred 


Conlin 


of the 
Steril- 
Fosler, 
6 issue. 


Photo: Courtesy 


Associated Seed Growers, Inc 


NO 
MITES 


mean 
better crops! 


and 
control 
mites 
with 


ARAMITE 


There’s more money for you from better crops. A small per-acre 
investment in Aramite can make a big dollar difference. Year after 
year, field results nationwide prove the bigger and better yields you 
can expect with Aramite—the safest, best-known mite-killer today. 

Aramite gives outstanding control of most mite species including 
Two-Spotted, Atlantic, and European Mites. Equally effective on 
melons, citrus, corn, tomatoes, apples, peaches, and ornamentals. It is 
compatible with most insect and fungus-killing chemicals, has longer 
residual activity and is non-hazardous to humans and animals. 

For more than 19 fruit and vegetable non-fodder crops, including 
lima beans, the Miller Amendment (Public Law 518) has approved 
Aramite with a tolerance established of one part in a million. 


Naugatuck Chemical Division 


Naugatuck, Connecticut 
producers of seed protectants, fungicides, miticides, insecticides, growth retard- 
ants, herbicides: Spergon, Phygon, Aramite, Synklor, MH, Alanap, Duraset. 


Answering Your 


QUESTIONS 


Don't let your qpeetions go unanswered. 

Whether large or small, send them with a three- 

cent stamp for early we to Questions Editor, 

—_—— VEGETABLE GROWER, Willoughby, 
jo. 


MOUSE CONTROL 


We grow melons, and mice do a lot of dam- 
+ el can we do to get rid of them?— 
IMlinois. 


According to William D. Fitzwater of 
the Fish & Wildlife Service, poison bait 
should be used. The following is recom- 
mended: 8 ounces zinc phosphide, % pint 
corn oil, and 40 pounds scratch grain, oats, 
or seed. Bait the area three to four weeks 
in advance of planting at the rate of 4 
pounds per acre. Bait again about a week 
prior to planting. In baiting, instead of 
broadcasting, put the bait in small piles 
every 15 yards, taking care to treat the 
field borders at the same time. The zinc 
phosphide imparts a blackish color to the 
grain which will protect birds from eating 
it for at least a short time. 


Where can | obtain poke seed? | saw in a 
recent issue that a grower in Arkansas plants 
15 pounds of seed per acre.—Okiahoma. 

We do not know of any seed company 
which supplies poke seed. However, ac- 
cording to H. H. Vose at the Arkansas 
Experiment Station, the Pharr Canning 
Co., Van Buren, Ark., might have some 
that they would sell. Also, next year there 
is the possibility that E. H. Pritchett, Jr., 
county agent in Van Buren, might be able 
to get some 4-H Club members to harvest 
poke seed if he has the order by August 
when the seed is maturing. 


SWEETPOTATO NAMED 

I have a start of the Missouri X sweetpotato 
and would like to know the name by which it is 
now known.—Missouri. 

The Missouri X was released by the 
Missouri Agricultural Experiment Station 
this spring with the variety name Tango. 

Tango originated as a seedling selected 
at the Plant Industry Station, Beltsville, 
Md., in 1942 from a cross of Nancy Hall x 
Porto Rico, made at the Louisiana Agri- 
cultural Experiment Station, Baton Rouge, 
in 1942. 

Subsequently it was tested widely, but 
because of its susceptibility to fusarium 
wilt, was found to be suitable only in areas 
where wilt is not a big problem. However, 
Dr. Victor N. Lambeth, of the University 
of Missouri, reports that it was released in 
Missouri because of its high-yielding abil- 
ity and excellent table and keeping quali- 
ties as obtained under Missouri conditions. 

It is recommended principally for home 
garden and limited commercial plantings 
where the seed stock can be maintained 
nearly “wilt-free” by hill selection. It was 
developed primarily as a replacement for 
Nancy Hall, long a favorite in Missouri. 


COMMISSION FIRMS IN NEW YORK 


Could you give me the names and addresses 
of some commission firms in the New York City 
wholesale produce market that handle water- 
melons, cantaloupes, tomatoes, sweetpotatoes, 
etc.?—IIlinois. 

Some top-notch, reliable firms on the 
Washington Street Market in New York 
City are: Robert J. Cochran & Co.; Car- 
bone Bros. & Co., Inc.; D’Arrigo Bros. 
Co. of New York, Inc.; Peter McClees, 
Inc.; Yeckes-Eichenbaum, Inc.; American 
National Foods; Heller Bros. Co., Inc.; 
and Peter Gibbons & Co. 


AMERICAN VEGETABLE GROWER 
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guidance from 
an experienced hand is 


often the secret 


behind success. 


eV ISQUEEN 


the leader, has 

the long experience 

» that will mean better, 
, more economical 
packaging at lower 


cost to you 


turn page for more details 


we 





says George Weasel, Jr.—McClue, Ohio 


““VISQUEEN film is the greatest packaging material 
we’ve ever used! Fabricates easily. Fills and closes-in-a- 
wink, too. But more than that we get our brand 

name on the package . . . right where housewives can’t 
miss it. Keeps them coming back for more DUDE 
Brand radishes. Pexco makes our bags.” 


exclusive advantages 
you get only with VISQUEEN film 


NATIONAL SALES FORCE of trained technical representatives to assist you. 

PACKAGE ENGINEERING EXPERTS to help you with polyethylene packaging problems. 
MODERN LABORATORY FACILITIES to test any polyethylene film for your protection. 
NATIONAL ADVERTISING PROGRAM to promote the use of polyethylene only. 
LARGEST SELECTION of specially developed, superior quality polyethylene films. 
THREE LARGE PLANTS producing only polyethylene film to serve you better. 


Important! VISQUEEN film is all polyethylene, but not all polyethylene is VISQUEEN. 
Only VISQUEEN has the benefit of research and resources of The VISKING Corporation. 


information request tag 


® 
) THE VISKING CORPORATION 
ViQuaw World's largest producers of polyethylene sheeting and tubing 


clip this tag. Plastics Division, Terre Haute, Ind. 


attach to letterhead, mail. 
IN CANADA: VISKING LTD., LINDSAY, ONTARIO « IN ENGLAND: BRITISH VISQUEEN LTD., STEVENAGE 
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PACKAGING 
for PROFITS 


Michigan growers find improved new packages 
increase sales and profits as well as quality 


By R. F. BITTNER 


Michigan State University 


HE trend in packaging has been 

unmistakably to smaller packages 
which are easier to handle, get the 
commodity to market in better condi- 
tion, and permit the retailer to buy 
only the amount he wants. 

A package no longer serves as just 
a vehicle for carrying the commodity 
to the market, but must also attract 
attention to the product and stimulate 
buying. 

While the consumer-size package 
is increasing in popularity, it should 
not be the only package offered to con- 
sumers. Different-sized families with 
different quantity requirements and 
different disposable incomes have dif- 
ferent purchasing habits. Wise grow- 
ers, packers, and retailers offer vege- 
tables in several sizes and types of 
packages as well as in bulk form. 

Neither should all consumer pack- 
aging be done at the farm. Some 
commodities lend themselves much 
better to this activity at the retail level. 
However, where it can be done in the 
farm packing shed without greatly 
increasing the growers’ costs, the en- 
tire marketing system benefits. 

As an extension service worker, 
working with package people and with 
growers, we have been able to develop 
some new packages and bring about 
changes in old ones that have made 
growers money. 

In the winter of 1955 we made a 
survey of produce managers of about 
50 large stores throughout Michigan, 
asking them what they liked or didn’t 
like about Michigan strawberries. One 
universal complaint was that by the 
time strawberries got to their stores 
the top layer of berries in the quart 
was badly mashed and unattractive to 
the housewife, resulting in a reduction 
in sales. 

We asked the package manufac- 
turers to make a so-called “Hi Type” 
crate which gave more head room 
between the two tiers of quarts in the 
crate as well as more room between 
the top laver of quarts and the cover. 
The package people made these 
changes, and at farm meetings we 
urged growers to use the new style 
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Packaged in attractive, easily stacked, single-layer containers, 8 to 12 
cantaloupes sell for more than 14 to 16 melons jumble-packed in an open 
bushel basket, southwestern Michigan growers have learned—to their profit. 


The cucumber carton holding about a third of 


a bushel a oan particularly to the smaller re- 
tailer—an ichigan growers have been getting 
$1.00 more for the same quantity of cucumbers 
sold in the new carton as in a bushel basket. The 
attractive white carton with red _ printing, 
held in the author's left hand in above photo, 
is replacing the brown cardboard tomato con- 
tainer—to the benefit of grower and consumer. 


crate. Growers co-operated nearly 
100% in adopting the “Hi Crate” the 
first strawberry season. 

After the strawberry deal was over, 
we made a survey of the same stores 
asking them how strawberries came to 
them that season. The replies were 
that never had Michigan berries 
looked so good on their shelves or 
moved so fast. The berries moved 
faster, incidentally, at a very favor- 
able price to the growers. 


A good example of packaging 
changes that made growers money is 
a new cantaloupe carton. Cantaloupes 
in southwestern Michigan since the 
middle 1940’s had been “jumble” 
packed in open bushels and sold across 
the Benton Harbor market. Each year 
the buyer became less interested in 
Michigan cantaloupes and, in spite of 
decreasing acreage and volume, prices 
continued to drop. 

The trouble was the package. A 
heaped bushel couldn’t be stacked for 
transportation and truckers couldn’t 
afford to haul them with just one layer 
on a truck. Working with the carton 
package people, a carton was devel- 
oped that would hold from 8 to 12 
cantaloupes, depending on size, in a 
single-layer container. 

The package was strong enough so 
that it could be stacked 8 or 10 car- 
tons high in the truck. There were a 
number of days on the market when 
8 cantaloupes packed in the carton 
brought as much as and even 10 cents 
more than 14 to 16 cantaloupes in an 
open bushel. 

Last summer a slicer cucumber car- 
ton that held roughly one-third of a 
bushel was developed with the help of 
package company representatives. 

Slicer cucumbers historically had 

(Continued on page 20) 
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Photo by Bert Geiger 


Field of cauliflower on the Paul Dickman 
farm in Florida gets preharvest scrutiny. 


Photo by E. S. Banta 


Vegetable trimmings from epackagi shed 
mak , Rr tthe. 


e@ good feed for Dickman's beef ca This 


is part of livestock-grass-vegetable | rotation 
to prevent overproduction, increase soi 


fertility. 


They Tailor PRODUCTION 
TO MARKET NEEDS 


The Dickmans, top-notch Florida growers, study 
their market, then grow what it will absorb 


By ELDON S. BANTA 


“@TUDY your market and pro- 
duce vegetables for that mar- 
ket” is the sound advice of Paul B. 
Dickman, veteran vegetable grower 
at Ruskin, Fla. “Sell a service to the 
consumer and you help build sales.” 

He points to the fact that about 
83% of fresh produce is distributed 
through supermarkets, where serv- 
ice really counts. With this fact in 
mind, the vegetable grower must pro- 
duce the bulk of his crops for this 
kind of market. 

Dickman started his vegetable 
growing enterprise with an acre and 
a half of tomatoes in 1929. His son, 
Lyle, is now associated with him in 
the business. Many changes have 
taken place on the Dickman Farms 
during the past 27 years. There have 
been changes in land drainage, irri- 
gation, fertilization, and cultural 
practices over the years to insure top 
yields. Production has been tailored 
to fit the marketing program. 

In 1929 and for several years fol- 
lowing, tomatoes were a relatively 
new commercial crop for Florida. 
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Dickman built his early vegetable 
business on this crop, adding others 
as the years went by. 

Realizing the need for concerted 
effort in marketing Florida vege- 
tables, he joined the Manatee County 
Growers Association and served as 
president or director of the group 
until 1942. In that year he took an 
active part in organizing the Ruskin 
Vegetable Co-operative in his own 
county of Hillsborough, which in 
turn purchased the business of the 
Manatee County Growers Associa- 
tion. 

About the same time he helped 
form the Ruskin Vegetable Distribu- 
tors, a group organized for selling 
the increasing volume of vegetables 
coming from the farms of the area. 
Two field men were brought from the 
Imperial and Salinas vegetable areas 
of California to help work out new 
and improved selling methods. 

Meanwhile, his own acreage was 
climbing. He was producing around 
3,000 acres of fall, winter and spring 
vegetables in the late thirties and 
early forties. 

During the war years demand was 
great and few marketing problems 


existed. But when the war was over 
and demand slackened a little, Dick- 
man knew adjustments would have to 
be made, and he had been making 
plans for them. 

One of the first vegetables to be 
eliminated from Dickman Farms was 
carrots. Texas could grow a longer 
root and do the job cheaper. Later, 
other crops would be dropped while 
a few would be increased in volume 
to fit the marketing program. 

In 1942 prepackaging of fresh 
vegetables was just beginning, and to 
Dickman the possibilities in this field 
looked good. He tried Pliofilm bags, 
but first shipments to Cincinnati, 
Ohio were failures, mostly because 
the vegetables were not precooled 
before shipping. 

This also pointed to the need for 
more information on packaging. The 
war halted film production and ex- 
periments. Afterwards, however, the 
USDA Research and Marketing Ad- 
ministration and the University of 
Florida took up the research, and 
Dickman Farms became the scene of 
much of this work in Florida for the 
next three years. The outcome of the 
studies were improvements in film 
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Photo by Burgert Bros. 


Going under the disk is this field of 800,000 
heads of lettuce because the market price 
did not warrant harvesting. Paul Dickman 
(second from left) tries to plant only what 
market will absorb —, eliminates 
or reduces acreage of uneconomical crops. 


Photo by E. S. Banta 


Dickman's cauliflower is prepackaged in 
consumer trays with cellophane overwrap, 
and packed in corrugated cartons for ship- 
ment to northern markets under Ruskin brand. 


packages and in methods of handling 
and shipping them. 

By 1947 Dickman Farms was 
heavily engaged in the film packaging 
of vegetables. The objective was to 
get the vegetable to the consumer in 
the shortest possible time with all its 
garden freshness. 

First big-volume vegetables were 
sweet corn, broccoli and cauliflower. 
Studies and tests were made to bring 
the time down to four days for har- 
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en 


remain in production. In addition, 
new lands were being drained and 
planted to tomatoes, in areas where 
they could be grown with less cost 
than he could grow them. 

Dickman was then in a position to 
expand his prepackaging business. 
He began arranging production so as 
to feed vegetables into the prepack- 
aging lines, and for the most part 
eliminate bulk sales. About two- 
thirds of his production now goes 
into consumer-size packages. 

In the 1953-54 season Dickman 
Farms grew 1065 acres of vegetables, 


: 


















Photo by E. S. Banta 


Freshly trimmed and packaged broccoli goes through wrapping machine in prepackaging house. 


vesting, packing, and transporting to 
the northern retail stores. Then 
Dickman allowed two days for the 
produce to be sold in the store. By 
shortening the time between harvest 
and table use and by proper packag- 
ing, he felt sure he was performing a 
service that Mrs. Consumer would 
accept and even demand. 

All the while he kept an eye on the 
statistics of vegetable production in 
Florida and other winter garden 
areas. By 1952 vegetable production 
in Florida was 90% greater than it 
was in 1942. Other figures showed 
that consumption of fresh vegetables 
had increased only 24% for the same 
period. He decided that he must put 
more emphasis on selling his vege- 
tables or eliminate some from pro- 
duction. He did both. 

Tomatoes were eliminated com- 
pletely in 1953. Dickman felt that 
Florida was in a state of overpro- 
duction on this crop. For April and 
May harvest in 1953 the state had 
27,200 acres slated for harvest. When 
he checked price reports for several 
years previous, he found that when 
Florida tomato production for this 
period exceeded 13,000 acres, prices 
dropped, often too low for profits. 

Since acreage was twice this figure, 
he decided the risk was too great to 


about one-third the acreage of 10 
years ago. Crops included: sweet 
corn, 665 acres; cauliflower, 140 
acres; lettuce, 115 acres; greens, 65 
acres; broccoli, 25 acres; tomatoes, 
25 acres (that year’s crop was the 
last), and cabbage, 20 acres. 

That year 247,241 dozen cases of 
prepackaged vegetables and salad 
mixes were sold. Each case held 
from 12 to 36 consumer-size pack- 
ages. Packaged vegetables in order 
of importance are sweet corn, spin- 
ach and turnip greens, salad mixes, 
slaw, cauliflower, broccoli and rad- 
ishes. 

The process of eliminating some 
crops, reducing acreage of others, 
and increasing acreage of those most 
profitable continues. Broccoli has 
been on the borderline for a couple 
of years, and may soon be eliminated. 
Sweet corn, greens and salad mixes 
may be increased. 

To plan acreages of each vegetable, 
Dickman uses all the information and 
statistics available each year. His 
chief tools are these: trade acceptance 
of his product the year before, popu- 
lation increases in chief market areas, 
state and U.S. figures on production 
and consumption of various vege- 
tables crops, and finally, his own cost- 
of-production figures. THE Enp 
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Complete prepackaging line is made by Trescott Company, Inc., Fai . N.Y. Features 
fast, gentle Autodump, roller grader, two-way reverse fiow belt, A gger, take-away 
belt, ig closing machine, and carton packer, Handles the job from start to finish. 


Up-to-date EQUIPMENT a |: 


jackpot i 
bagger is made by on July 


Portable, single-station 
8 Florida Division, Food Mac | & Chemical $4.50 f.ob 
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Kwik Lok closes plastic 
bags quickly, neatly, se- 
curely. Made by Kwik 

ion ° 


Box 2098, Yakima, Wash. 
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. Ice 6 bags of sweet corn per 
Model BSF-Combination foot-operated minute with portable Measure- Three Aeroglide WEIGH-PACKERS shown here automatically bo 
stapling machine with interchange- Load Ice Crusher made by Frank- Sele —_ “= yyy ty onto b 
able arms and post handles any lin P. Miller & Son, Inc., 36 y etn my FP . Combi — PR 4 noe S 


Cane eB nee SF ier ie ow &. & Gage & & bags an hour. Aeroglide Corp., P.O. Box 1839, Raleigh, N.C. 


Wire handle for tomato basket made by Frult & 
Produce Packing Co., 700 W. Morris St., Indi- oes by Pennsy 
anapolis 6, Ind., can be inserted after packing. Pe , P ‘ ee 2 : farms in t 


has about 

of which i 
P-300 bag sealer made market. H 
by Minnesota biining & well as co 
Manufacturing Co., - ' Funk serv 
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j +. 3 widths. Cleveland by Better Packages, 300 acres a 
, a y Lathe & Machine Co., -«, Shelton, Conn. t 
=. : 5400 Brookpark Rd., 0 vegetab 
Bag-Lok tape comes in 6 bright colors for eye Cleveland 29, Ohio. motion. Just tables are 
appeal. Code each week's harvest in a differ- r k, push do 
color for sales analysis. Mystik Adhesive slo AUGUST, 1 
Products, 2635 N. Kildare Ave., icago 39, Ill. 
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® Pennsylvania Growers Tour Vegetable Areas 
® Ohio Growers to Have Extensive Exhibit at State Fair 


Top Price for Onions 

NEW MEXICO—Mesilla Valley onion 
growers in southern New Mexico hit the 
jackpot in the spring harvest, which ended 
on July 4. A 50-pound sack went up to 
$4.50 f.ob., the highest price ever received 
by Valley growers. 

Average gross income was $1950 an acre, 
with yields running 800 to 1300 sacks an 
acre, and in some cases above 2000 sacks. 
Approximately 310 acres of onions were 
harvested. 

The white and yellow Granos, a strain 
developed at New Mexico A & M College, 
are planted from seed in October and the 
harvest begins early in June. Seeding costs 
about $12 an acre compared to $100 an acre 
for plants. 

A light crop in Arizona and floods in 
California and Texas helped to boost the 
price for Mesilla Valley growers, according 
to W. A. Wunsch, supervisor of the State 
Department of Agriculture’s Fruit and 
Vegetable Service—T. E. Raynor. 


SCHARK GOES TO MAINE 

A. E. Schark, for a number of years associate 

in vegetable crops at lowa State College, Ames, 

where he has been en- ‘ 
ed in potato and 
onion breeding, has 
ned the staff of the 
ersity of Maine. He 
will do work in plant 
breeding at Presque 


Potato breeding in 
Maine was started out- 
doors in Aroostock 
County in the 1920's. 
Today it is done—bet- 
fer and cheaper—in a 
greenhouse. 


Grower Motorcade 

PENNSYLVANIA—Approximately 150 
members of the Pennsylvania Growers’ As- 
sociation and their guests gathered at the 


| farm of Amos Funk, Millersville July 11 


for the Pennsylvania Vegetable Growers’ 
Association tour of vegetable growing 
areas in Lancaster County. 

A motorcade of over 55 cars, escorted 
by Pennsylvania State Police, toured the 
farms in the Lancaster area. First stop 
was at the Amos Funk farm. Mr. Funk 
has about 60 acres in vegetables, the bulk 
of which is sold on the retail Lancaster 
market. He has stake tomato plantings as 
well as corn, lettuce, and other items. Mr. 
Funk served freshly harvested celery to 
the group as an appetizer. 

From the farm of Amos Funk the mo- 
torcade traveled to the Clyde Eshelman 
farm where about 75 acres are devoted 
to potatoes, 15 to tobacco, several to toma- 
toes. 

Next stop was the farm of Funk Broth- 
ers, which is a composite operation of the 
farms of eight brothers. Approximately 
300 acres are cropped and 50 acres planted 
to vegetables. About 80% of the vege- 
tables are sold on the retail markets of 
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POTATO SHORTAGE! 

An acute shortage of potatoes of good chip- 
ping quality has caused a highly critical con- 
dition in the third-of-a-million dollar potato chip 
industry. The shortage has raised prices so high, 
reports the National Potato = Institute, 
Cleveland, Ohio, that the chipper loses money 
with every package sold. 

Generally, the chip processor seeks well- 
matured potatoes, high in dry matter and a 
cific gravity, and low on sugar content. e 
late crop in 1955, however, was Tey af- 
fected by weather conditions and ‘'we simply 
did not have the right kind of to 
store,"' reports Harold B. Cregar, Chip Institute 
grotaees. In addition the tendency of growers 
his year in the | state areas to reduce their 
acreage, plus a cool spring, has placed the chip 
indu: in a critical position, 

In 1955 the chip indu: purchased 40 million 
bushels of potatoes, acco to the USDA. This 
represented a gain of 8 million over the ne 
vious year. Average yearly consumption of chips 
per capita stands today at 3.37 pounds. 


Lancaster and Lebanon. The Funk broth- 
ers have about 6 acres of stake tomatoes. 
Tomatoes not sold to retail outlets are 
marketed to the Washington Boro To- 
mato Growers’ Co-operative. 

The Washington Tomato Co-op, next 


Kuow Your 


stop on the visitors’ agenda, handles 80 
acres of stake tomatoes grown in the area 
by 75 growers. According to Manager Eb- 
erling, the tomatoes are marketed through- 
out Pennsylvania and in New York. 

The tour continued after lunch to the 
farm of Paul Rowe near Strasburg, where 
40 acres are devoted to about 32 different 
kinds of vegetables, all of which are sold 
on the wholesale and retail markets in 
Philadelphia. 

At the Walter Himmelreich farm, near 
Ronks, 32 acres are devoted to vegetables 
and most of the acreage is under irrigation. 
Crops are produced for the retail markets 
of Lancaster and Philadelphia. This is a 
very diversified operation, including toma- 
toes, celery, sweet corn, vine crops, okra, 
and watercress. 

Leaving the Himmelreich farm the 
growers went on to the Glick Plant 
Farms, Smoketown, which specializes in 
vegetable and flowering plants. About 15,- 
000 square feet of greenhouse space is used 
to produce over 15,000 flats of plants a 
year. In addition the Glick Farms produce 
25 acres of outdoor plants. Over 10 million 

(Continued on page 23) 


VEGETABLE SEEDS 


By VICTOR R. BOSWELL 
U.S. Department of Agriculture 


BEET 
call a beet 


HE structure we commonly 

""seed"’ is actually a cluster of tiny 

single-seeded fruits that have grown to- 

into a ball. That is why beet seed- 
fings generally emerge in clusters, no mat- 
ter how thinly we plant the ‘‘seed."’ 

In this country about 1200 to 1600 acres 
of garden beet produce some 1 to 1% mil- 
lion pounds of seed annually. An average 
acre of seed beet produces enough to plant 
about 75 acres. A — share of the seed 
beet c goes to the amateur trade. Most 
of the domestic beet seed is produced in 
the Puget Sound district and the Willamette 
Valley of Washington, the Sacramento Val- 
ley of California, and in Michigan. 

Beet is a biennial. Most of the seed is 
produced from mother roots which are har- 
vested in the fall, stored overwinter in 
field pits or in cellars, and then planted in 
early spring. The time of development of 
the seed stalk and its productiveness are 
greatly influenced by time and temperature 
of storage, time of planting of the mother 
ns Ray ot re ite day — after 

lanting, soil fertility, general weather 
condilioms and attacks of insects and dis- 


* "Reet is wind-pollinated over distances up 
's 

to several miles, and the flowering period 
extends over several weeks. Wooretere, iso- 
lation of seed fields from other varieties 
and types of beet is a big problem. Seed of 


sugar beet and garden beet are not ye 
duced in the same localities because they 
will cross over long distances. Unlike sugar 
—. 0, Sanden west i _ amney 
a rown efficiently e "'seed- 
to-seed"’ method. Beet and Swiss chard 
——- to the same species and will cross 
readily. 








Packing Materials 






SUPERIOR QUALITY 
| CORRUGATED CONTAINERS | c..1 veeds shows master 


container in which six- 
tomato tray cartons of 
small-sized tomatoes are 
shipped. It holds 10 car- 
tons, cellophane-covered. 
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Apple Boxes ¢ Tomato Cartons 
| Gift Boxes + Friday Packs 
i Peach Containers - Shredded 
| Oiled Tissue + Grape Baskets 
/ Tomato Baskets » Banana 
| Cartons « Berry Crates BIG MONEY from 
Roadside Stand Baskets 
Crate Liners + Ring Pack SMALL TOMATOES! 
Equipment + Box Cushions " 
Box Liners + Shredded 
Cellophane + Consumer Tray 









A new package for small greenhouse 













Packages + Chip Box Liners tomatoes rang the cash register bell! 

Box Caps ¢ Basket Cushions 

Polyethylene Bags - Basket OMETIMES, when growers cludes 75% of all the greenhouse 

Cape - Conugated Vegetatto change to a new package or’ growers in the area. Roger Paddock, 

Packages » Basket Liners marketing method, the results are of West Richfield, is president. 

Fruit Wraps + Wenatchee not immediately noticeable. In other Until three years ago all the toma- 

Fruit Picking Bags cases, the new method or package toes packed by the co-op went to 
creates a mercurial rise in returns to market in corrugated 8-quart bas- 
the growers. kets with cardboard tops. They were 





Such was the case when the Cleve- graded into three sizes—small, me- 
land Greenhouse Vegetable Packing dium, and large—and into three or 
Company changed its method of four color grades. 
marketing tomatoes three years ago. On November 1, 1953, a special 
The 26-year-old co-op at Berea, packing line was set up in the co-op’s 
Ohio, is the largest greenhouse vege- modern packing plant. Its function 
table packing co-operative in the was to pack six of the small-sized 
country, shipping some 2% million tomatoes in a cardboard tray carton 
8-quart baskets of tomatoes annually overwrapped with cellophane im- 
to markets as far away as New York printed with the words, “Glass 
and Milwaukee. It also packs and Grown Brand Selected Greenhouse 
sells cucumbers, leaf and Bibb Tomatoes.” 




















lettuce, and watercress under its Before prepackaging, these small 
. famous “Glass Grown” brand for its tomatoes were bringing approxi- 
Write for SAMPLES AND PRICES [75 embers. mately 11 cents a pound less than 






DEALERS AND WAREHOUSES ALL With the Cleveland area the larg- the mediums. After the introduction 
FRUIT GROWING SECTIONS est greenhouse growing area in the of the six-tomato carton, this differ- 
Western Hemisphere (over 400 acres ential dropped to 3 cents a pound! 
a are under glass) its membership in- By July, 1954, all of the co-op’s small 
Write, wire or phone MELROSE 4-2323 tomatoes were going to market in 
FRUIT AND PRODUCE the new carton, explains Carl Deeds, 
PACKING COMPANY former Lorain County (Ohio) agri- 


5a RO pam age Rai cultural agent who has worked closely 
INDIANAPOLIS, INDIANA with the co-op. ‘ 

A large part of the success of 
these prepackaged tomatoes is that 
only well-graded, quality tomatoes 
go into the cartons. It is a package 
that buyers and housewives can 
trust. Also, the green calyx is left 
Plants: Middletown, Ohio + Ashtabula, on every tomato—whether prepack- 
Ohio + Erie, Pa. * Macon, Ga. * Rome, aged or sold in bulk. This ties in 


Ga. + Milwaukee, Wis. * Evansville, |, ’ os 

; 7 Large and medium tomatoes sold through the wth the co-op’s slogan, “Look for the 
Ind. + Detroit, Mich. * Indianapolis, | Cleveland Greenhouse Vegetable Packing Co. go ase P > T EN 
Ind. * Winchester, Va. to market in this corrugated 8-quart basket. STCCl Calyx. HE END. 
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F & P Ships Promptly From... 
Warehouses: Ft. Valley, Ga. * Albion, 
N. Y. © Weslaco, Texas * Hartford, 
Mich. « Nampa, idaho *« Cobden, Ill. « 
St. Louis, Mo. 
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Polyethylene bags for | 
“Seald-Sweet” and “Flori- | 
gold” produce are supplied |4# 
by Shellmar-Betner Flexi- | 
ble Packaging Division 
of Continental Can Co., | 
Mt. Vernon, Ohio. 


Horida Citrus Exchange adopts polyethylene 


for prepackaging citrus at terminal level 


Florida Citrus Exchange, large coop- 
erative marketing organization, is going 
ahead on a big scale toward setting up 
their own terminal prepackaging oper- 
ations in major marketing areas . . . and 
packaging their produce in polyethyl- 
ene bags. Walter J. Page, director of 
public relations and merchandising re- 
ports: 

“Use of these bags has increased sales 
everywhere. Good looks is a big help. 
The bag appears to be a premium be- 
cause of its reuse value. As an advertis- 
ing medium it is terrific as it is not 
thrown out.” 


One of the surest ways to increase 
and solidify markets and profits is to 
make sure that your produce is mar- 
keted in film made of BAKELITE Brand 
Polyethylene. Get the facts, and how- 
to-do-it help from your packaging sup- 
plier. Or write Dept. SP-73, 


It pays to package 
in film made of 


BAKELITE 


BRAND 


Polyethylene Plastic 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [Tig 30 East 42nd Street, New York 17, N. Y. 
The term Bake tre and the Trefoil Symbol are registered trade-marks of UCC 
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PARATHION’S POWER 
IS SOUPED-UP IN 
STAUFFER “FLOWABLE” 
PARATHION 400 


Stauffer “Flowable” Parathion 400 
is a water-base emulsion with bene- 
ficial features for you! FP 400 is... 
1. Safer to handle than other 
Parathion formulations. 


2. Compatible with a wide range of 
insecticides and fungicides. 


. Trouble-free in use in all types 
of sprayers. 


. Free of solvent oils. 


5. Safer to plants than solvent-based 
emulsifiables. 


6. More economical than other 
Parathion formulations. 


See your local Stauffer Dealer for Easy- 
to-Use “Flowable” Parathion 400 —or 
write Stauffer Chemical Company, 380 
Madison Avenue, New York 17, N. Y. 
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STAUFFER 
CHEMICAL 
COM PANY 


380 Madison Avenue, New York 17, N.Y. 

New York * San Francisco * Houston * Omaha 

Los Angeles * Tampa * No. Portland * Weslaco 
Lubbock © Harvey * No. Little Rock 
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Officers of NJVGA industrial advisory committee, 
the executive committee of NJVG Foundation 
board of trustees, and the officers of the Junior 
executive committee met in June in Washi n, 
D. C., to — out a program for junior members. 
Convention sites were also chosen for the coming 

ears, as follows: 1957—Springfield, Ill.; 1958— 

a, Colo.; “ts 1959—Washington, D. c. ; and 
1960—Buffalo, N. Y. 


oe above, taken at the meeting, shows, 
front » left to right—Jack Armstrong, Spring- 
fold. Tih, NJVGA president; Nadine hompson, 
Massena, N.Y., executive committee member; 
John Porter, Baldwinsville, N.Y., NJVGA vice- 


resident. Middle row 
jowney (4-H Clubs); J. Woodford (Cam 
Soup Co.), NJVGA lidustrial advisory comm 


penuere Margaret Herbst, public relations direc. — 


tor; R. ew (Bui ee Seed Co.); Wib 
Justi ‘itctional range), NJVG Foundation secre. 
ve E. W. | = ae. Back row, left 

right—Grant 
NIVEA: Louis Wilsos National Plant Food in- 
stitute), 


member; Don Callichan (National Canners Asso- 
ciation); Charles Mahoney (National Canners As- 
sociation), NJVGA industrial advisory committee ~ 
member; Arthur J. Pratt (Cornell University), — 
member of NJVG Foundation board of trustees, | 


Have You Enrolled in 


NJVGA CONTESTS? 


Registrations are still open—but hurry! 


UNDER the educational program 
of NJVGA, the soil fumigation 
subsection of the Production & Mar- 
keting contest provides an excellent 
opportunity to carefully evaluate this 
practice as a means of improving crop 
production. 

Soil fumigation is a new answer to 
a very old problem. In the soil in 
many fields there are tremendous 
numbers of microscopic worms called 
nematodes. Scientists have named 
several hundred different species, and 
many of them are very harmful in 
crop fields. The damage they do takes 
many forms, but the most typical is 
root injury. 

In some places this kind of root 
injury is so widespread that people 
think it is a natural habit of root 
growth, or perhaps the result of some 
soil deficiency. 

Injured roots may be thick with 
knots which make it impossible for 
them to carry plant food. They may 
be short and stubby and have very 
few fine rootlets and root hairs. Other 
nematode species open roots to inva- 
sion by soil-borne diseases. Some 
roots are injured but show no special 
symptoms. Nematode injured plants 
are easily hurt by drought, and are 
never so productive as healthy plants. 

Ordinary insecticides cannot con- 
trol nematodes, because these tiny 
pests are covered and protected by 
the soil. Fumigants are used because 


they vaporize and spread through the J 
They must be used in a way ¥ 
which will get the vapors to the place ¥ 
usually all § 
through the top foot or more of soil. 7 


soil. 
where the nematodes are, 


Most fumigants are drilled or chisel- 
led into the soil, or applied by hand 
in deep trenches somewhat like 
planting seed, only deeper. 

Where nematodes have been in- 
juring crop growth, and are then 


controlled by effective fumigation, 7 
and — 


plants grow larger, stronger, 


Registrations are still open in NJVGA 
contests for 1956. 


Be sure to ound enroliment cards as 
early as ssible to: National Headquar- 
ters, National Junior Vegetable Growers 
Association, French Hall, Amherst, Mass. 


more productive. 
value crops, the increased yield fat 


more than offsets the cost of fumi- 4 


gation. 


Crops Section Gets Support 


The canning crops section of the 


P & M contest is receiving excellent) 
support from not only the National | 
Canners Association but also from 
many state and local canner groups.) 

In a number of states these cannefs; 
are working closely with state) 


left to right—Milo — 


der, national chairman, ~ 
NJVGA industrial advisory committee 


On many high 4 


a 


NJVGA leaders and giving them 


every assistance possible in the d 
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‘tribution of enrollment cards for the 


m™ contest. Most states have established 


individual programs of awards in 
addition to the awards offered by the 
NJVGA Foundation. State programs 
that have come to the attention of 
NJVGA headquarters include Wash- 
ington, Oregon, Idaho, Indiana, IIli- 
nois, Utah, Wyoming, New York and 
New Jersey. The awards range from 
gold watches, insignia, and plaques to 
cash and trip expenses to the Na- 
tional Convention in Atlanta this De- 
cember. 

Active canning crops P & M proj- 
ects have been developed in some 25 
states. 


Atlanta Host to Convention 


Delegates and leaders attending 
the 22nd annual convention of 
NJVGA in Atlanta will have the op- 
portunity to see many of the histori- 
cal landmarks in and around Atlanta. 
Points of interest included in the 
tours scheduled for Monday and 
Tuesday, December 10-11, are the 
Cyclorama, a replica of the Battle of 
Atlanta, and Stone Mountain. 


nate 


Bill Weatherholdt, right, field man for Libby, Mc- 

Neill, and Libby, canners of Morton, Ill., hands 
| Errol Probasco his contract for sweet corn for a 
| tanning project for National Junior Vegetable 
Growers Association. Errol was first member from 
this territory to sign up for canning crops pro- 
gram. He is president of Illinois chapter of NJVGA. 


These are just two items on the 
four-day program of trips, tours, 
contests, entertainment, and good fel- 
lowship that is being planned. 

Convention headquarters will be at 
the Atlanta Biltmore Hotel and reser- 
vations should be made with the ho- 
tel, specifying attendance at the 
| NJVGA convention in order to get 
) the reduced rates. It is not too early 
) to make your plans to attend this 
| 22nd annual meeting. 


A bi-monthly poge for the younger genera- 
tion of vegetable growers and their na- 
tional organization, the National Junior 
Vegetable Growers Association. For infor- 
mation write Grant B. Snyder, French Hall, 
University of Massachusetts, Amherst, Mass. 
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NIAGARA “NO FROST” 


25 Years Successful Experience 


* Never any defrosting shutdown 


* Never a rise in temperature 


yx ®. 


Frozen Food Storage 


* Save Power... Reduce Costs 


Write for Niagara Bulletin 105 


NIAGARA BLOWER COMPANY 


Dept. F.V. 405 Lexington Ave. New York 17, N. Y. 
District Engineers in Principal Cities of U.S. and Canada 










































THE BUDDINGH INROW 





BUDDINGH INROW WEEDER CO. 
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* A SIGN OF SERVICE !! 
* A SYMBOL OF QUALITY !! 


The Small Potato Growers 
Answer to Mechanical Harvesting. 


* Tractor Mounted 
Means Less to Buy 


* Ideal for Small 
Fields and Odd Rows 


* Priced Within Reach 
of Small Growers 


* Available for either Power- 
Take-Off or With Hydrau- 
lic Drive 





MODEL #2-SR-TM. 


Phone - Wire - Write Now for Full Information 
Complete Line of Potato and Onion Handling Machinery 


LOCKWOOD GRADERS 


Gering, Nebr. 


FACTORY STOCKS AT: 
ANTIGO, WIS. 
GRAND FORKS, N.D. 
SIX LAKES, MICH. 
PRESQUE ISLE, ME. 


The Newest Method in 
Weed Control 


Cut Your Weeding Cost 


Growers who are using this weeder 
claim it to be the best ever, for cutting 
weeding cost. 

One unit will do the work equal to 
hand labor of eight to ten men, prac- 
tically eliminating all hoeing or hand 


weeding. Can in celery, cabbage, 
sweet corn, beans, strawberries, set 
onions, asparagus, mint, peanuts, glad- 
iolus and other planted crops. 

Works excellently on bedded crops and 
can also be set up for multiple row work. 
Cultivates around each plant at s 
of 4 to 6 miles per hour without injury 
to the crop. 


Write for complete information today. 


Caledonia, Michigan 


Dealers in Most 
Principal Potato 
Areas 


FACTORY STOCKS AT: 
RUPERT, IDAHO 
MONTE VISTA, COLO. 
TULE LAKE, CALIF. 
SUMMERDALE, ALA. 















AJ vity sprinkler irriga- 
tion systems pioneered and 
developed by IRECO. 


Engineered to your 
iL land, water, crops. 
Obtain Free estimates, de- 
tails, plans from responsi- 
ble dealers near you. 


IRECO Mobile Speed-Roll and Speed-Tow 
Units Also Available. 


Manvfactured by 
IRRIGATION 
EQUIPMENT CO., INC. 

Eugene, Oregon 







PACKAGING for PROFITS 
(Continued from page 11) 


been packaged in bushel baskets. This 
was too large a container for good 
handling since cucumbers are heavy. 
Secondly, it was a larger unit than 
many smaller stores would want to 
buy, especially during the early sea- 
son when prices are very high. 

Through grower meetings we intro- 
duced the carton. Not all growers by 
any means adopted it the first year, 
but those who did pack in it made a 
substantial profit. Figuring 3 cartons 
to a bushel, and considering extra 
packaging costs, these growers made 
about $1.00 more for the same quan- 
tity of cucumbers in the new carton 
as in a bushel basket. 

Five or six years ago the now fa- 
mous 8-quart tomato carton (10- 
pounders, as buyers call it) was in- 
troduced by Jack Rose, then extension 
vegetable specialist of Michigan State 
University, working with the package 
people. Previously tomatoes had been 
packed in the jumbo basket which was 
a cumbersome and colorless container. 
The 8-quart carton was adopted by 


WHEN YOU FEEL THE SQUEEZE, FREEZE! 


That's W. Lee Whitehurst's answer to the 
overloaded market that knocks prices down at 


the of the harvest. This grower jalizes 
in production of salad ens and in past 
years has shi; greens by ick as far as 900 


miles away to be processed, packaged, and 
frozen, and shipped back to be sold. Since last 
fall he has arranged to have much of his crop 
frozen and marketed under his own label, ‘'Sea- 
board Acres."' a gaining excellent public 
acceptance. Whitehurst ws several hundred 
acres at Virginia Beach, Va., and in neighboring 
counties.—George E, Toles. 


both growers and buyers almost im- 
mediately with the result that Michi- 
gan tomato growers have built a real 
reputation for good tomatoes. 

Feeling strongly that a package 
should be colorful to attract people, 
we suggested to carton manufacturers 
that the brown carton might better be 
made of white carboard so that the 
red tomato and lettering would stand 
out. Today in stores throughout the 
Midwest you can see these colorful 
cartons. 


Consumer Unit for Tomatoes 


A new package that we hope to in- 
troduce this season is a consumer- 
sized package for vine-ripened to- 
matoes that will go hand in hand with 
the 8-quart carton. Four of these con- 
tainers, designed to hold 5 or 6 to- 
matoes each, will fit into the estab- 
lished 8-quart carton. 

The retailer can sell either the en- 
tire 8-quart carton as a large family 
consumer unit or the smaller pack- 
age individually. This is a way 0 
differentiating a product without add- 
ing materially to the cost and without 
disrupting truck loading with many 
different-sized packages. THE END. 
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LONGER LIFE 
for Wood Boxes 


Wood preservative protects 
boxes against moisture, rot 


ILLIONS of field boxes and 

hampers today wear invisible 
armor against moisture and rot. A 
three-second dip in Cellu-san wood 
preservative furnishes a lasting, pro- 
tective barrier which provides sub- 
stantial savings through reduced 
breakage and lower replacement 
costs. Developed expressly for the 
food-handling industry, Cellu-san 
has been in constant use by the in- 
dustry’s major growers and canners 
since its introduction some years 
ago. It provides two-way protection, 
since it contains both a nontoxic 
fungicide and water repellents. The 
fungicidal action prevents growth of 
contaminating mold and mildew and 
prevents rot. The water repellents in 
Cellu-san keep out excessive mois- 
ture, while allowing enough mois- 
ture to insure the springy strength 
necessary to withstand shock loads 
and constant rough handling. 


Repair Costs Reduced 


Since the true effectiveness of 
wood preservatives cannot be dem- 
onstrated by quick-proof laboratory 
tests, growers and canners are now 
studying the results of a five-year 
test under actual field conditions re- 
cently published by one of the larg- 
est canners in the country. In this 
test over 250,000 boxes were treated 
with Cellu-san. 

The report read, in part, as fol- 
lows: 

“A marked improvement in our 
wooden boxes was observed by this 
treatment: 1) The nail-holding abili- 
ties of treated boxes showed a great 
improvement ; 2) our boxes were pro- 
tected against the growth of mold 
and fungi; 3) Splitting of boards was 
decreased materially. 

“The treated boxes showed a de- 
crease of 8% in repair costs. The 
following year our treatment pro- 
gram was substantially increased and 
a further reduction of approximately 
14% in repair costs was realized.” 

This canner now has over half a 
million boxes protected by Cellu-san. 

Cellu-san is available in concen- 
trate form for dilution with mineral 
Spirits for on-the-spot application 
when new boxes arrive. It is avail- 
able in 5-gallon pails or 53-gallon 
drums direct from Darworth, Inc., 
Simsbury, Conn. Or dipping is done 
at the time of manufacture by many 
leading box makers. An §8-page 
illustrated brochure is available 
from the manufacturer. THE Enp. 
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PLASTI 


Inexpensive 


Save Dollars on 
Construction 
Costs 
by Erecting a 
GREEN 


HOUSE 
Effective 


LAT IG c i. 
¢ . 
A WF le 


Easy 


with 


A VABOVeE 


POLYETHYLENE 


Supplied in Easily Handled Lightweight Rolls—80 inches wide 


= Simple to Erect = Low in Cost 

# Easy to Maintain = Light Weight 

= Extends Growing Seasons = Strong 

= Adjustable to Climate Change 

= Practical =™ Easy to Ventilate 

= Easy to Handle = Less Night Heat Loss 


In tests at state experimental stations, it has been 
shown that most plants actually thrive in 
plastic green houses. 


Overhead and Heating Costs Reduced 


Sterilize Soils Chemically to 
Increase Yields—Reduce Costs 


Larvacide 


(Chliorpicrin) 


SOIL FUMIGANT 


© Performance Equal to a Good Steaming Job 
© Economical to Use 
© Safe for Personnel 
® Easily Applied 
— THOUSANDS OF SATISFIED USERS — 


Write today for free booklet & technical information 


arvacideseroducts mince 


117 LIBERTY ST. NEW YORK 6, N.Y. 
West Coast: 1515 Third St., San Francisco, Cal. 





NEW FOR YOU ea 


Aug. 9 
(Ohio) P 
Arcanum. 


Aug. 1 
Field Day, 
Oebker, 2¢ 
Urbana. 


Aug. 1: 
meeting, ‘ 


Higher Potato Prices pick up produce, as the machine able and the entire unit is made for Wooster.— 
does it automatically. Fewer sorters long, trouble-free field use. If you a S 
are needed, thus decreasing costs. are looking for a light of this type, Wittmeyer 
The produce is supported by many _ see your dealer or write Bill Riddell, 
neoprene-covered cross bars. The Burgess Battery Co., Freeport, Ill. 
cross bars create the highly desired = ane. a 

° , ° ‘aul.—Or1 
wave motion. Vegetables deposited St. Paul 1 
on the table are gently rolled to the [ron Restores Plants osbaets, 2 
end of the machine. Speed is adjust- E s Miami Be 

able and the equipment is fairly Iron deficiency in vegetables can 500 Fifth . 


priced. Why not get the details on be corrected by soil applications of eer, 2 
this cost-saver—write George Sven- Organic chelated iron. It quickly tainebleau, 


son, John Bean Division, San Jose, ™Oves into the plant, restores its dark epeptes 
Calif. green color within a few days, and a Shippe. 
enables the plant to make greatly im- a: 

‘ : Re ° % arlingen. 

proved growth and give higher yields. Oct. 31-1 

See Like an Owl One such material is Perma Green qpenenees | 
Iron 135, which can be added to tion’ Nov. 

fertilizers, both solid and liquid, or ey 
applied directly to the soil around annual a 
the plant. It can also be used in seenatnon, 
° ° ° ngele 

spray form in very dilute solutions. “ar 
It is recommended for fruit, vege- America, 


tables, flowers, shrubs, trees, and Seer, ta 

turf. A complete brochure on the Pe a 

product, with colored photographs aon 

Made of famous polyethylene, a aes _ of plant deficiencies and results of Lea.—Juel 

new potato bag is being used by 3 ) be experimental data, is available by 

potato growers to get higher prices ~ 4 = : writing the manufacturer, Refined 
for their potatoes. The new bag is Si | Products Corp., Lyndhurst, N.J. 

printed in three colors—red, white ” 
and blue—and advertises your pota- ( 
plants ar 


toes as being satisfying, healthful, (i | Beer — Do-It-Yourself Gate munity ant 
























































—to increase your profits 





and nutritious. The housewife can ae The tot 

easily see the quality of your pro- ; a = 3 Pennsylva 

duce and the 10-pound size has os aos bias tion in 
E : : <i si ‘ State Un 


proved to be the best selling unit. 
These bags can easily be used by 
you. Merely write Shellmar-Betner mae , State Fai 
Flexible Packaging Division of Con- ; : —— ~ OHIO—1 
tinental Can Co., 100 E. 42nd St., Many vegetable growers like to SiMiGCHIRs fits Growers | 
New York 17, N. Y. spray or dust at night when the air * the Ohio 
is calm. This method of spraying § San . ~ —_ 
offers many advantages, and grow- ge sage Sie this 
ers who follow this practice tell us August 24 
of the importance of a handy, wide- The ex 
beam lantern. The one which does Every vegetable grower at one ae OC 
the job best is pictured above. The time or another has been faced with ee 
new Radar-Lite is inexpensive and the unpleasant and expensive task people att 
equipped with a two-in-one long life of installing a gate. At long last areas. On 
battery. The chimney is unbreak- there is now available a gate which will be a 
is easily assembled and so designed —ECH 
to fit any opening. The new gate is Pen 
quickly installed without welding. 
Made of steel, it is lighter than com- State Vex 
Plans for a modern, low-cost potato parable aluminum gates and much 


storage are now available to AMERI- T : ° 
CAN VEGETABLE GROWER readers. The stronger. We are using one in our candidate 


aboveground 50-foot square storage is field and it is doing a wonderful job. was select 
designed to hold 17,500 bushels. A list Why not write Ed Kyle, Cleveland ality and 
A new sorting table which in- of materials is included with the plans. Hardware & Forging Co., 3270 E. working ¢ 


a i f . com: i 
corporates a new principle of wave —_ an Sh mages’ eS 79th St., Cleveland, Ohio, for de- Gaine’s on 


motion decreases vegetable handling VEGETABLE GROWER, Willoughby, Ohio. tails. The new gate can be sent Kickasola, 
by 30 to 50%. There is no need to through the mail right to your door. hatchery 1 
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CALENDAR OF COMING 
MEETINGS AND EXHIBITS 


Aug. 9—Twenty-fifth annual Darke County 
(Ohio) Potato Field Day, Virgil Royer farm, 
Arcanum.—E, C, Wittmeyer, Sec’y, Columbus. 


Aug. 11—Illinois State Vegetable Growers 
Field Day, University of Illinois, Urbana.—N. F. 
ae 208 Vegetable Crops Bldg., U. of Illinois, 
Urbana. 


Aug. 14-15—Ohio Pesticide Institute annual 
meeting, Ohio Agricultural Experiment Station, 
Wooster.—J. D. Wilson, Sec’y, Wooster. 


Aug. 17—Eastern Ohio Potato Field Day, at 
W. J. Ramseyer farm near Smithville.—E. C. 
Wittmeyer, Dept. of Hort., O.S.U., Columbus. 


Aug. 24-31—Ohio State Fair, Columbus.— 
E. C. Wittmeyer, Dept. of Hort., O.S.U., Co- 
lumbus. 


Aug. 25-Sept. 3—Minnesota State Fair, St. 
Paul.—Orrin C,. Turnquist, University Farm, 
St. Paul 1. 


Sept. 23-26—Produce Packaging Association 
Conference & Exposition, Hotel Fontainebleau, 
Miami Beach, Fla.—Association headquarters: 
600 Fifth Ave., New York 36. 


Sept. 27-29—Florida Fresh Fruit and Vege- 
table Association annual meeting, Hotel Fon- 
tainebleau, Miami Beach.—Geo. Talbott, 4401 E. 
Colonial Dr., Orlando. 


Oct. 8-10—Texas Citrus & Vegetable Growers 
& Shippers, Plaza Hotel, San Antonio.—Head- 
quarters: Austin Anson, 306 East Jackson, 
Harlingen. 


Oct. 31-Nov, 1—Wisconsin State Potato Show 
sponsored by Wisconsin Potato Growers Associa- 
tion, Inc., Antigo. Assen meeting of associa- 
tion Nov. 1.—Harold R . Simons, Sec’y, Box 22, 
Antigo. 


Nov, 1-2—Western Growers Association 31st 
annual convention, Sheraton-Palace Hotel, San 
Francisco, Calif.—Headquarters 606 S. Hill St., 
Los Angeles 14. 


Nov. 28-30—Vegetable Growers Association of 
America, 48th annual convention, Hotel Pant- 
lind, Grand Rapids, Mich.—Joseph S. Shelly, 
Sec’y, 528 Mills Bldg., 17th and Pennsylvania 
Ave. N.W., Washington 6, D.C. 


Dec. 13—Southern Minnesota Vegetable Grow- 
ers Association annual meeting, Armory, Albert 
Lea.—Juel B. Nelson, Sec’y, Albert Lea. 


STATE NEWS 


(Continued from page 15) 


plants are produced at this location an- 
nually and another 10 million in the South. 

The tour was under the direction of the 
Pennsylvania Vegetable Growers’ Associa- 
tion in co-operation with Pennsylvania 
State University vegetable extension de- 
partment. 


State Fair Vegetable Exhibit 


OHIO—The Ohio Vegetable and Potato 
Growers Association, in co-operation with 
the Ohio Potato Growers Association and 
the Ohio Greenhouse Vegetable Co-opera- 
tive Association, is planning an exhibit 
again this year for the Ohio State Fair, 
August 24-31. 

The exhibit will be built around the 
theme, “Ohio Vegetables and Potatoes Are 
Good for You,” and will be aimed at the 
consumer, as about three-fourths of the 
people attending the fair come from urban 
areas. One of the new phases of the exhibit 
will be a vegetable greenhouse containing 
tomatoes, cucumbers, Bibb and leaf lettuce. 
—E. C. Wittmeyer, Dept. of Hort., Colum- 


bus. 


State Vegetable Queen Chosen 

NEW JERSEY—Lorraine Kickasola, 17, 
of Cape May County, is the New Jersey 
candidate for national vegetable queen. She 
was selected for her blonde beauty, person- 
ality and poise, as well as her record of 
working on the farm and participating in 
community, school, and church affairs. Lor- 
raine’s parents, Mr. and Mrs. Louis A. 
Kickasola, grow tomatoes and operate a 
hatchery near Eldora. 
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16 INCH USED VEGETABLE WASHER sizer 
grading rollers and 12 inch packing belt with 
return flow. Three row Holland self-propelled cel- 
ery planter. A. W. GERHART, North Ridgeville, 


Ohio. 





MISCELLANEOUS 
IRRIG! ATION ““PORT- ALUM” COUPLERS. 
Engineers have 8 years practical experience. “A 
Gentle Rain—Not a Cloudburst’. Few dealerships 
open. In Ohio and nearby, write T. D. ROMI 
Carey, Ohio or ““PAISO”’, Coshocton, Ohio. 


TOMATO GROWERS— —JUST PUBLISHED 
1956 American Tomato Yearbook. Crammed with 
important facts. Send $2.00. Complete volume 
1949-56, $8.00. AMERICAN TOMATO YEAR- 
io Box 3, 8 Elm Street, Westfield, New 
ersey. 


MAILING LISTS — 100,000 CAREFULLY 
selected names in the Agricultural Field. Indi- 
vidual lists of Potato Growers, Tomato Growers, 
Corn Growers and many others. Ideal for firms 
wishing to contact leading growers and dealers. 
For details write: MACFARLAND CO., Box 2, 
8 Elm Street, Westfield, N. J. 














PPORTUNITY ADS 


25¢ a word for 

word for two-time insertion 1S 

eta four-time nsertion = or. io Wlanee 

. Count each initial and wh 
t as one word. ADDRESS AMERICAN 
VEGETABLE GROWER, Willoughby, Ohi 


one-time insertion 


| ~ 
iT mee nS} 





AGENTS WANTED 


NEW PLASTIC MENDING TAPE. JUST 
press on! Repairs clothing instantly. Lightning 
seller. Samples sent on trial KRISTEE CO., 
Dept. 101, Akron, 8, Ohio. 


RUN SPARE-TIME GREETING CARD AND 
Gift Shop at home. Show friends samples of our 
new 1956 Christmas and All-Occasion Greeting 
Cards and Gifts. Take their orders and earn to 
100% profit. No experience necessary. Costs noth- 
ing to try. Write today for samples on approval. 
REGAL GREETINGS, Dept. 4, Ferndale, Mich- 
igan. 














NATURAL SOIL CONDITIONERS 


ALL ORGANIC MATERIAL USED. ALL 
bags 24” x 40”. Ready-made compost $3.00. Raw 
material $2.20. Ground corn cobs $1.60. 2-5 bags 
10% off, 6-11 15%, 11 and more 20%. Write for 
more information. ORGANIC PROCESSING 
FARM & ORCHARDS, 1108 Beal Road, Mans- 
field, Ohio. 





Books on vegetable growing 
and allied subjects may be 
ordered through Readers’ 
Service Department, AMERI- 
CAN VEGETABLE GROWER, 
Willoughby, Ohio. Enclose 
check or money order. 


HOLMES’ SEEDS 


Special Greenhouse Strains 


Lettuce—Grand Rapids Resistant H5-4 
Lettuce—Bibb 

Tomato—Ohio W.R. 7 
Tomato—Ohio W.R. 3 
Cucumber—Holmes Early Hybrid 


HOLMES SEED COMPANY 
Canton, Ohio 


Address 


‘il 


@0e000000808800808080 
4 


City & State 


Ground Area Under Glass 
for information send coupon to 


FLORISTS’ 40 ame 


P. O. Box 535 
BDWARDSVILLE, ILLINCES 
@e@eeae@eeea eee eoedeeeagee0e0e0e20e0e0e0e08008080 


BUSINESS OPPORTUNITIE ITIES 


GROW MUSHROOMS. CELLAR, SHED. 
Spare, full time, year round. We pay $3.50 Ib. 
We paid John Betts, $7,977.76, he started as 
amateur. FREE BOOK. MU SHROOMS, Dept. 


127, 2954 Admiral Way, Seat Seattle, tle, Wash. 


FOR SALE—EQUIPMENT AND SUPPLIES 


ROADSIDE MARKET OPERATORS AND 
market gardeners, you can now wax your 
tomatoes, cucumbers, peppers, squash and other 
smooth skin vegetables with Johnson’s WAX 
SHINE by hand, and command top demand and 
prices. Send $1.00 and will ship postpaid quantity 
that will wax more than a thousands pounds of 
roduce. WAX SUPPLY CO., P.O. Box 304, 
mbard, Illinois. 

GOOD USED FARM CONTAINERS—SPLINT 
handle baskets, bushels, boxes, hampers, bags, 
nailed and wirebound crates. Truckload or car- 
lots. Call or write ZELVY BROS. CONTAINER 
CO., 2005 Orange Ave., Cleveland, _Ohio. 








SENSATIONAL!! New Low Cost 
Plastic Greenhouse Heating 


wit KUR-MOR 


(USING L-P 
OR BOTTLED GAS) 
50,000 BTU Input 


Ragged Constractio: 
No Vent Required 


100% Safety Pilot 
Olrectional Heat 
Flow 

Manvel or Auto- 
matic Control 


ts Boing Used With 
Outstanding Results 
WRITE PAT. PEND. 


BLUE GRASS BUTANE CO.., inc. 
2417 Nicholasville Pike Lexington, Ky. 
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You Can Help Fill the Home Freezers 


LOCAL produce growers in many 
areas are overlooking a sizable out- 
let among home freezer owners. 
There are about 8 million home 
freezers in the country, and most 
of the newer refrigerators have 
large frozen food compartments. 

By selecting fresh, well-graded 
vegetables at optimum maturity, and 
with expediency in all operations 
after harvest, home freezing in small 
quantities will result in a quality 
that is incomparably better than 
that of most commercially frozen 
products now available. Once the 
superior quality of home frozen 
products is experienced, repeat busi- 
ness is definitely assured. 

With many crops, higher-quality 
varieties can be grown for home 
freezers than can be used by com- 
mercial processors, and the product 
can usually be handled at a more 
immature stage. A list of the most 
suitable local varieties to freeze can 
be obtained through either county 
agents or state agricultural colleges. 
Most freezers come equipped with 
directions for freezing. 

What are the special marketing 
techniques in reaching the “home 
freezer” trade? Rhubarb and aspara- 
gus should be marketed in 15- to 
25-pound packages and are among 
the easiest to handle. Rhubarb re- 
quires no blanching. Asparagus re- 
quires rapid handling for top flavor. 

Strawberry and raspberry grow- 
ers should find a ready market for 
their product in the home freezer. 
During the time these crops are be- 
ing moved, customers can be ap- 
praised of the crops available at 
later dates. 

Peas and spinach are next in 
season. Hand picking and shelling 
of peas are tedious operations, but 
the product resulting is worth the 
effort if young peas are used and 
the operations from field to freezer 
are done as quickly as possible. 
Probably a bushel package is suit- 
able for both. 

Small-sized snap beans are a 
favorite with many home freezers, 
with some preferring pole types for 
a sweet, nutty flavor. A half-bushel 
of beans will fill more packages than 
a bushel of peas. Lima beans, both 
the small “butter bean” types and 
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the larger Fordhook varieties, are 
much better frozen than canned. 

Certain varieties of sweet corn 
with small cobs make an excellent 
frozen pack; larger cob varieties 
are best for cut corn. Frozen black- 
eyed peas and okra are widely appre- 
ciated in the South. Peppers freeze 
satisfactorily, but have a limited 
market. Frozen tomato juice, but 
not whole or sliced tomatoes, is a 
satisfactory product with a fresh 
uncooked flavor. 

In the Fall, broccoli, cauliflower 
and Brussels sprouts are favored 
items for the home freezer. They 
all turn out a very superior product 
and don’t involve any particular 
troubles in processing. Insect con- 
trol must be complete on these crops 
to attract buyers. There is also a 
limited demand for both summer 
and fall squash and for muskmelons 
for freezing. 

Customers for 14 or more vege- 
tables for freezing can be located 
through newspaper advertising or 
roadside stand contacts, and then 
kept informed of supplies by direct 
mail. Bulk packages containing 10 
to 12 times the quantity of a retail 
sale should sell readily at 25 to 30% 
below retail prices. 

For repeat business, it is impor- 
tant that the produce be picked up 


"He went thataway."' 





KEDITORIALS 








by the customer promptly after it 
has been harvested, and that he 
process it immediately. After a 
clientele has been built up among 
home freezer owners, this market 
outlet can be very easily organized 
to take a minimum of time. 


Big Business 


THE Wall Street Journal gave 
businessman’s approval to the as- 
sembly-line methods of big Sea- 
brook Farm which has earned as 
much as $596,887 a year. 

In an article May 17 the news- 
paper told how Seabrook Farm sup- 
plies an eighth of the nation’s frozen 
vegetables and ranks as the largest 
vegetable farm in the world. 

The farm spreads over 20,000 
acres near Bridgeton, N.J. (A visi- 
tor can go 45 miles in one direction 
and still be on Seabrook land.) 

In addition, the corporation con- 
tracts with some 1100 other farmers 
to produce 30 vegetables plus straw- 
berries from a grand total of 54,00 
acres. 

Heart of the operation is the pack- 
ing plant which spreads over @& 
acres. (Storage capacity in the ware- 
house: 50 million pounds of frozen 
foods.) 

“Seabrook is run on a production- 
line basis,” says the article. “Each 
step is synchronized and carefully 
scheduled. Crops are harvested on 
specified days—sometimes even at 
certain hours—to prevent produc- 
tion jam-ups.” 

Seabrook managers can predict 
with uncanny accuracy when a crop 
is ready for harvest by using a heat 
unit method which relates high and 
low temperatures with amount of 
daylight. 

“Based on experience and experi- 
ments, we know how many units of 
heat it takes for a seed to produce,” 
says Vice-president Belford Sea- 
brook. “For example, if you plant 
peas four days apart, it doesn’t mean 


. they’ll be ready for harvesting four 


days apart; they may be ready only 
10 hours apart.” 

The Seabrook family has been 
operating the farm since 1881. 


Coming Next Month 


Muskmelon Issue 


Melon Varieties—for the West, South, 
and East 


Soil, Moisture and Climatic Requife 
ments 


© Grower Experiences with Melons in the 
Midwest 


@ Diseases of Melons and Their Control 
AMERICAN VEGETABLE GROWER 
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FULL LINE packing house equipment 


Standardized line 
widths of 18, 30 


and 42 inches 


.»etS “PROFIT ENGINEERED” for you! 


Here’s a complete new range of packing units and line assemblies to fill your special needs 
exactly. Look at these John Bean advancements — accurate, bruise-free sizing . . . fast, 
effective washing and absorbing . . . handy, variable-speed sorting and delivery tables 
- - . new high speed bagging .. . all designed to give your potato and onion packs 
greater sales appeal, make bigger profits for you. 


NEW BUCKET BAGGER 


Pre-weighed 
filling of 50 and 
100 Ib. bags. 


18 ROLL WASHER-ABSORBER 
Big capacity — economical 
towel-wrapped absorbing rolls. 


THE ORIGINAL 
RUBBER 
SPOOL GRADERS 


Gentle handling, 
accurate sizing. ELEVATORS 


New, easier cleanout. Vari- 
able speed drives available 


fy on 30 and 42 inch widths. § 
Me LANSING 4, MICHIGAN Sa MTG : 


cae John BEAN SAN JOSE, CALIFORNIA salinash sss oes 


E : oa : catalog No. L-1158 
Division of Food Machinery and Chemical Corporation 














Asgrow seed of superior vigor, 
Sealed in an air-tight Vigorpak container 


Safe from dampness 
Safe from insects and mice 
Safe from accidental mixture 


4856-1956 


Next time ask your dealer for Asgrow Vigorpak Seed 


—or write to our nearest address. 


4 ° 
CENTURY IN S© 


ASSOCIATED SEED GROWERS Inc. 


Breeders and growers of vegetable seeds since 


Atlanta 2 © Cambridge, N.Y. © Indianapolis 25 © Exmore, Va. © Memphis 2 
Milford, Conn. © Oakland 4 © Salinas © San Antonio 11 © Vineland, N.J. 
International division: Asgrow Export Corp., Milford, Conn. 
Distributors in Florida: The Kilgore Seed Co., Plant City 
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